
 

 

 How can VCS organisations benefit businesses?  
 

The case for engagement with youth sector organisations rests firmly on the 
opportunity for businesses to invest in the future. The young people that 
businesses can support through youth services are the UK’s future leaders, 
employees, customers and opinion formers.  
Business has an important role to play in supporting youth services. At the UF 
launch 93% of attendees (business, young people and youth organisations) 
felt that business should provide a combination of expertise and financial 
support.  
 
The main ways in which businesses can benefit from supporting youth sector 
organisations are:  
 
• Developing their existing workforce - Youth sector partnerships often 
provide the opportunity for employees to be engaged through volunteering, 
mentoring, fundraising or providing pro bono support, which are valuable 
ways to build skills such as communication, leadership, management and 
decision making.  
 
• Developing their future workforce Today’s young people are the 
employees of tomorrow. Businesses see youth sector partnerships as a way 
to develop their future workforce and inspire young people into the business.  
 
• Increasing brand value and reputation Companies can achieve enhanced 
brand value through developing meaningful long-term partnerships with youth 
sector organisations. This approach has the advantage of building trust and 
brand warmth as companies are recognised for their engagement.  
 
• Improving relationships with the local community Youth sector 
partnerships enable companies to engage with local organisations and 
strengthen their profile and relationships at a local level.  
 
• New ideas and commercial gains Partnerships with the youth sector 
enable businesses to access the creativity and ideas of young people. This 
can support the development of core business and lead to commercial gains 
by bringing new skills and perspectives into the business. 
 

 

 

 

 

 

 

 

 



 

 

The benefits of partnership to business include: 
 

Exposure. You can provide cost-effective opportunities for a company to sell 
their story and brand highlighting their commitment to the community. This is 
of great appeal to students, who are both potential customers and employees.  
 
Alignment with company values. Your institution can make community 
investment activity very easy for the business, including providing 
volunteering opportunities that their employees can also access, and 
facilitating introductions to community partners.   
New business opportunities. Being able to demonstrate the company’s 
commitment to the locality could potential help strengthen bids for local 
authority contracts. Funding opportunities requiring cross-sector partnership 
may also be accessible, including significant European funding streams.  
 
Knowledge Transfer. You can facilitate access to resources, specialism’s 
and knowledge of the HEI (campus and estates, academics, careers advisors, 
SMT, students and so forth).  
 
Benefits for employees. Providing volunteering opportunities for staff can 
increase morale and improve retention by providing opportunities away from 
the place of work that can enable employees to engage with a cause that 
interests them.  
A public relations boost. Supporting student volunteering will certainly look 
positive to the media and wider community.  
"Investing time and resource in supporting the community is the ‘the right 
thing’ for business to do." Donna Miller, European Human Resources Director, 
Enterprise Rent-A-Car  

 

 

 

 

 



 

 

Gauging your awareness of working with business  
 

This is a simple exercise to build your own awareness of where you are in 
relation to working with businesses. There is no scoring and your outcome will 
be greater understanding. Subsequent activities will help you move from 
where you are now to ‘Mostly or Completely True’. 

 

  
Generally 
not true 

Mostly 
true 

Completely 
true 

Our primary motivation to get businesses to support our work is 
because we believe they have the knowledge, skills and 
commitment we need       

We understand receiving financial support is not always a 
guaranteed partnership outcome       

As a matter of policy and practice we want to develop long term 
partnerships with business       

We have clearly stated expectations of what we hope to 
achieve/receive       

We have clearly stated what we can offer in return       

We are prepared to invest in an ongoing dialogue on how we work 
together       

We do or would welcome the personal participation of the 
company’s senior managers on our board of directors       

We give particular attention and visibility to our corporate 
relationships in our annual report/our website       

We are aware of the support that the companies offer to encourage 
employee volunteering       

At least one person on our staff is partly responsible for managing 
our relationships with companies       

We are prepared to provide tangible opportunities that would make 
it easy for a company to communicate how employees can help       

We are prepared to provide group volunteer opportunities that can 
be used for leadership development and team building       

We do or would work with companies to extend the opportunity for 
employee volunteering to their subsidiaries/suppliers.       

We regularly sit down with the companies we work with to get their 
feedback on the experience they are having working with us, to 
address any problems and to seek new opportunities to expand our 
work together       

We always include service users in service design to ensure we are 
meeting their needs       

 


